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Seminar paper from the year 2015 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 1,3, University of Applied Sciences Neu-
Ulm (Wirtschaftswissenschaften), course: Brand Management, language: English, abstract: Global brands
are probably the most obvious outcome of globalization. Many companies drive a global marketing strategy
in order to stay competitive and to address a more diverse customer base. However, little research has been
done on Brand Cultures and their personality in the international markets. Global brands are appealing from
both the supply side and the demand side perspective. For the supply side for instance, they can create
economies of scale, and scope in research and development. Whereas the demand side benefits from
worldwide availability. Sony, BMW, Coca-Cola or Mc. Donalds are only some of the global brands that are
known for being successful with their business throughout the whole world. Some of them stick to a more
standardized international Brand Personality, which does not change in any way respective the individual
markets. Others, like for example Nestle with its world brand Nescafe, adapt their advertising messages
according to the preferences of the country concerned. Both of these strategies seem to be successful. One
hardly finds a definite answer to the question, whether to pursue maximum adaption or general
standardization, when it comes to the complex task field of international Brand Planning. Also, the subject of
Brand Design is barely mentioned in this context. These are the gaps, this term paper is going to fill."
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From reader reviews:

Tara Carlson:

What do you think of book? It is just for students since they are still students or this for all people in the
world, the particular best subject for that? Just you can be answered for that concern above. Every person has
different personality and hobby for every single other. Don't to be pressured someone or something that they
don't would like do that. You must know how great along with important the book Should Brand Design
Using Brand Personality Be Adapted to the Cultural Differencesof International Markets?. All type of book
would you see on many resources. You can look for the internet methods or other social media.

John Malcolm:

As people who live in the actual modest era should be up-date about what going on or info even knowledge
to make them keep up with the era which can be always change and move ahead. Some of you maybe can
update themselves by reading through books. It is a good choice to suit your needs but the problems coming
to a person is you don't know which you should start with. This Should Brand Design Using Brand
Personality Be Adapted to the Cultural Differencesof International Markets? is our recommendation to help
you keep up with the world. Why, since this book serves what you want and wish in this era.

Jessica Jackson:

Information is provisions for people to get better life, information currently can get by anyone from
everywhere. The information can be a expertise or any news even a huge concern. What people must be
consider whenever those information which is within the former life are challenging to be find than now's
taking seriously which one is acceptable to believe or which one the actual resource are convinced. If you
have the unstable resource then you buy it as your main information you will have huge disadvantage for
you. All those possibilities will not happen within you if you take Should Brand Design Using Brand
Personality Be Adapted to the Cultural Differencesof International Markets? as the daily resource
information.

Jodie Kahl:

The book untitled Should Brand Design Using Brand Personality Be Adapted to the Cultural Differencesof
International Markets? is the guide that recommended to you to study. You can see the quality of the
publication content that will be shown to anyone. The language that author use to explained their ideas are
easily to understand. The article writer was did a lot of exploration when write the book, therefore the
information that they share to you is absolutely accurate. You also can get the e-book of Should Brand
Design Using Brand Personality Be Adapted to the Cultural Differencesof International Markets? from the
publisher to make you a lot more enjoy free time.
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